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A management decision-making seminar offered through the University of Montana School 
of Business Administration has been rescheduled for the second half (July 19-Aug. 17) 1973 
Summer Session. The course was originally scheduled to be conducted June 18 through July 
18. 
Robert J. Connole, chairman of the U~1 business administration management department and 
instructor of the three-credit course, said the dates of the seminar have been changed due 
to scheduling problems. Connole said the class is listed incorrectly on page 11 in the 
1973 Summer Session catalog and a May 24 press release. 
The program, which may be taken for either undergraduate or graduate credit, involves 
use of the University's DECsystem-10 computer to construct a large and complex simulation 
model of a business industry. 
Participants will have to make decisions concerning pricing their products, increasing 
or decreasing promotional budgets, production scheduling, sale and purchase of securities, 
dividend policy and the purchase of market research information. 
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